
In order to maximize the ability for Powered by IEEE to effectively reach all 
audiences, we must ensure that all materials maintain a consistent “look” and 
“theme.” This will allow every Powered by IEEE communication to reinforce the 
identity and will make our message stronger. The elements have been chosen to 
work with the IEEE Visual Identity Guidelines that govern the IEEE Master Brand. 
The Powered by IEEE brand mark should not be distorted or altered in any way.

Powered by IEEE is a way that this program is being packaged, with limited 
instances where the brand mark will be used. All brand elements should be used 
in accordance with the IEEE Visual Identity Guidelines (color, typography, wedge, 
and IEEE Master Brand).

Powered by IEEE Visual Identity Guidelines

Powered by

APPLICATION EXAMPLES
In all executions, the program should 
be referred to as “Powered by IEEE” 
in text, and should incorporate the 
design elements (>>>>>>>) for the 
program as shown in the examples 
provided. All applications must adhere 
to the brand identity guidelines 
and include the IEEE Master Brand. 
The guidelines for the IEEE Master 
Brand can be found at 
ieee.org/about/toolkit/tools/index.html

For web applications, the brand mark 
should only be used on either the 
Home page or About page of program 
participants. It should NOT appear 
elsewhere. See below for more details.

Partner Sites

Promotional Digital Content

Join the 
Community.

Call to Action Copy 
Add your supporting text here. Sed ut 

perspiciatis unde omnis iste.

Contact us at:
Add your supporting text here

Sed ut perspiciatis unde omnis

Rste natus error sit voluptatem 

Qaccusantium

twitter.com/xxx

facebook.com/xxx

what we do >> authorship
conferences
education
membership
networking

philanthropy
publications
standards
technical societies
thought leadership

technology >> aerospace 
artificial intelligence 
autonomous vehicles
applied physics
biomedical
computing
cybersecurity
electronics
medical devices

nanotechnology
petroleum
& natural gas
power & energy
semiconductors
smart grid
telecom
technologies
yet to be named...

who we serve >> academia
consultants 
government
individuals
industry

members
students
volunteers
and the public

Brazil
Canada
China
Germany
India
Japan
Mexico
Russia

Singapore
South Africa
South Korea
United Kingdom
United States
and over 160  
more countries

where we are >>

Powered by IEEE

Powered by IEEE

Attractive offerings 
and flexibility for startup 
companies at an affordable 
price point.
Visit url.org to learn more

Powered by IEEE

Sample Headline
Would Go Here.

YOUR
LOGO
HERE

FLYER

Powered by IEEE program titleBrand design element

Promotional materials use 
IEEE brand approved colors

Powered by IEEE program title

Powered by IEEE brand mark

Approved font is Formata

TRIFOLD PULL UP BANNER

FOR QUESTIONS REGARDING THESE GUIDELINES, PLEASE CONTACT: BRANDING@IEEE.ORG more details on reverse 

IEEE Master Brand

IEEE Master Brand

Digital & On-Screen Applications

IEEE Master Brand

https://entrepreneurship.ieee.org/
mailto:branding%40ieee.org?subject=
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PARTNER USAGE
Minimum Size
Minimum size restrictions ensure proper visibility and legibility 
on both print and digital assets. The IEEE Master Brand is within 
the Powered by IEEE brand mark—the IEEE Master Brand must 
maintain its minimum width requirements.

Background Control
When the Powered by IEEE brand mark is placed on a 
program participant’s site, maintain maximum visibility by 
keeping a sharp contrast between the background and 
brand mark. 

Incorrect Usage
Powered by IEEE brand mark configurations and usage 
outside of established specifications and guidelines, damage 
the brand mark and over time, can reduce the value of the 
brand. Modifications and/or distortions are strictly prohibited.

Clear Space
Clear space ensures that the Powered by IEEE brand mark 
does not compete with other images, graphics and text. Do 
not place any elements inside this space. X = height of the 
“IEEE” all around (Print). ½ X = one half height of the “IEEE” 
all around (Digital).

Do NOT rearrange or reconfigure. Do NOT place the brand mark 
at an angle.

Do NOT use any other colors. Do NOT add a drop shadow.

Powered by

Powered by

PRINT
.875 inches

22.225 millimeters

Powered by

DIGITAL
100 pixels

Powered by

x

1x 1x

1x

1x1x

1x

1x

1x

½ X for Digital Applications

Powered by Powered by

Powered by

BRAND MARK LOCK-UPS
The Powered by IEEE brand mark should only be 
used to represent a partner that is participating in 
the Powered by IEEE program. 

Any other partnership between organizational units 
or with other organizations should be shown in a 
lock-up with the IEEE Master Brand.

FOR QUESTIONS REGARDING THESE GUIDELINES, PLEASE CONTACT: BRANDING@IEEE.ORG

PANTONE (SPOT) 
PMS 3015 C

CMYK 
C100 M35 Y3 K21

RGB 
R0 G98 B155

Hex/Web 
#00629B

PANTONE (SPOT) 
PMS CYAN C

CMYK 
C100 M0 Y0 K0

RGB 
R0 G181 B226

Hex/Web 
#0085E2

80% 80%100% 100%40% 40%60% 60%20% 20%

IEEE Blue CYAN
Typography
The Formata font family is the approved 
font for use on IEEE communications.

Primary Color Palette

Open Sans is the 
preferred web font for 
use on all websites.

PRIMARY TYPEFACE:

Formata
WEB TYPEFACE:

Open Sans
UNIVERSAL TYPEFACE:

Calibri 
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